OUTCOME OF PRELIMINARY STUDY
OF DIGITAL ECONOMY INDICATORS

Thailand Digital Outlook

In accordance with the framework from
Organisation of Economic Co-operation and
Development (OECD)




The Office of the National Digital

Economy and Society Commission (ONDE)

A national planning agency under Ministry of Digital Economy and Society

Acts as a secretary office of the National Digital Economy and Society
Commission

Presents policy models for Thailand’s Digital Economy through the
mechanism of the National Digital Economy and Society Commission

To direct and place policies for
COI’E 0 1 developing national digital

economy and society

Mission

8 To be a core supporting, coordination
( r\ 02 and integration for all working
8%8 parties

4-\\ To place the foundation of
(o} development in highly-efficient
03 A digital infrastructure in order to

support future’s usage

|M| To encourage in order to create
8&8}8 04 economic and society innovation

environment
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Thailand Digital Outlook Project

In 2018, ONDE has developed a project namely Thailand Digital Outlook in
order to analyze and collect several indicators related to Measuring the
Digital Transformation in accordance with OECD’s Framework.

The outcomes are used to design a prototype for exploring the data
collected from the Villuge Broadband Internet Project (Net Pracharat) and
analyzing the overall development of digital economic and innovation
policies. Hence, the outcomes are used to define or improve digital
economic policies for efficiently developing the country and standardize
with international.

v/| Benefits of the Project

® To develop national digital economic
indicators

o KANCHANABURI ) o
- ® To understand the impacts from the policies

toward economic and society divisions

9 SUPHANBURI :
- ® To analyze efficiency and potential of

“Thailand 4.0” policies

® To be able to publicize gained knowledge
from the government to all parties in order

U
RATCHABURI : - .
to handle with the digital transformation

Source of Data

Digital technology usage of the citizens in
6 the areas through Net Pracharat wifi

Digital technology usage of the citizens in

the areas through mobile data networks



The Organisation for Economic Co-operation
and Development (OECD)

To support policies that help
improving economic and social
well-being of people around
the globe

To collect concerned policies from
the government sectors for designing
digital policies in the future which
will be advantageous for economic
growth and quality of life and society

To be under developing policy-making frameworks and
integrating with 7 components of Going Digital frameworks

"4" AND TECHNOWO
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The Village Broadband R
Internet Proje

) i & Operated by ~TCOOT
Net Pracharat TOT Public Company Limited

Targeted Villages (Zone C Villages)
the villages in remote area where the telecommunication
infrastructure services have not yet covered and expected to be
“The Incompetence Commercial Area and No Service” covering
24,700 Villages in Zone C (December 2018)

To allow citizens in
remote area be able
to access free WIFI at
the provided spots

To permit the internet
providers utilize
infrastructure for
servicing with
reasonable prices

Benefit:

To provide an equally chances for
the citizens accessing the public

services

*Data from TOT Public Company Limited



Methodology

Collect data from the three

Study overall Study policy ) )
operating digital framework that provinces during 1 Jonuary to
economic policies integrated with 31 December 2018
in Thailand OECD’s The Going

SuphanBuri

Digital < "

0 i

e Kancha;buri ﬂ

Create data collection model in
accordance with indicators o
€ 100101010

S0 - ROtchaburi

o Develop a prototype system in
analyzing and presenting data

true &

Analyze data in accordance with each indicator

“ I | Big Data Management

—

Text Analytics » ‘ I 1 II
6 -

\ Spatial Analysis

0 Suggest future directions and benefits from the project
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Net Pracharat ™

Technology and Digital Information Accessibility
(Database from Net Pracharat)
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.0‘ Ratchaburi W Download

Usage/ Year
515 PB 6,655 PB

W Upload W Download

Usage from the Three Provinces/ Year

1,196 PB 14,1831 PB

Upload Download

Notice:

® |n February, March, June, July, and August,
there were significantly high usage
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Q1 = January — March 2018
A~ Q2 = April — June 2018
Q3 = July — September 2018

Usage/ Year Q4 = October — December 2018

5,678 PB PB = Peta Byte = 1000 TB (Tera byte)

® Download *Data from TOT Public Company Limited



Technology and Digital Information Accessibility
(Database from mobile data network)

2,888

5,000 TB
2,500 TB
1,200 TB

1,087
1,575
2,158

900 TB (Averuge Number of Users/ Month)

300TB
100 TB
50TB

9-87
3-119
®—163

i
Usage/ Year
[S80f8Y  7.708TB

H Upload Download
suEEg,
b“ .l.
~ .
o & 9 Ratchaburi
o 0 <
< z ™
3
Usage from the Three Provinces/ Year
o)
~ S & ‘ 2,209 TB 29,232 TB ‘
5 & o
3 Upload Download
(oJazl o] o
Usage/ Year
944 TB 12,221 TB
Download The Outcomes

5,000 TB

2,500 TB

1,423
2,012
2,632
3,236

1,200 TB

900 TB

21

300 TB

202

116

100 TB

50 TB

Usage/ Year

685 TB 9,303 TB

©
9:156

W Uploac Download

@ Internet users are increasing during
one-year period

@ The internet usage from the three provinces is

“| increasing in the same direction
‘ L tMost internet usage is from downloading

content rather than uploading content

Q = Quarter

*Data from True Move H in 2018



I..‘I

: ONDE

| | M Office of the |Dgxm Economy
L XX 4 o emyco

try of Digital | anomy and Society

Average Internet Usage by
Students per Day

z ﬂ ¢

Kanchanaburi %a

Ratchaburi

-‘_

*OFF-SCHOOL HOURS

Iy

SuphanBuri

*OFF-SCHOOL HOURS ‘

L2

@®

*OFF-SCHOOL HOURS

*Data from True Move H in 2018  Q = Quarter



Technology and Digital Information Usage
(Regular Citizens)

Website Categories

Travel
Education
Blog

News

Entertainment

Referrence/Dynamic/
Mixed content

Finance/Investing

Shoping/Entertainment

Gaming
Chat

Webmail

Search/Dynamic/
Mixed content

Bussiness

Dynamic/Mixed content/
Steaming media

Content delivery network/
Victual community/Social

0

W™
12,242 22,220 16,239

12685 22,218 16,503 a

Blogger :
12,841 23,065
Thairath, Khaosod |
13,050 23,656 17,459
Joox : ! I

14,453 26,357 19,336

17,092

JOOX
Géoglé Truﬁsluté, Wii(ipe&iu 1
15,203 26,976 20,249 Q
Bank App | | e
16,103 29,181 21,160
Payment, ﬁums:ung Pay |
19,037 34,661 25,41
Garena Games | l l
21,374 37,895
Line ' . L
23,922 43,317
Outlook, Hotmail, Gmail |
27,059 47,7187

Google Search ' ! !

30,389 52,891
Ads i :
30,340 52,982
Gboglé Video, ?outdbe : : I : | I ]
31,880 55,726 40,877
Web Tracking, Ads | I I ! I |
33,860 58,831 43,043

| | | | | | | 1 | 1 |
| 1 1 | | | 1 1 1 1 | 1 | 1

10K 20K 30K 40K 50K 60K 70K 80K 90K 100K 110K 120K 130K 140K

*Data from True Move H in 2018
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Technology and Digital Information Usage

(Students/ University Students)

Blog Ry 5308 3,301 ‘
i ] ]

] ] I
] ‘ ‘ ] SuphanBuri
1513 5,487 3,405 ’
3 1 ; ;
1,600 5,882 3,621 6

| Thairath, Khaosod !

o O €)
I

I Joox ! !
Entertainment  Jlyksf| 6,662 4,127

|

| Blogger |

Travel

Education

|

| Gobgle 'i'runsldte, Wikipedia

Referrence/Dynamic/

Mixed content 1,856 6,676
| Bank App |
Finance/Investing ]3] 7,250
' Payment, Surﬁsung Pay
Shoping/Entertainment 2] 8,276
| Garena Games
UL 2 346 8,642
' Line g
Chat [rR:FAl 10,303
| outlook, Hotmail, Gmail
Webmail (&L 10,723
I Google Search
Search/Dynamic/ 3,166 11,454

Mixed content

' Ads .
Bussiness 3,201 11,596

|

| Google Video, Youtube

Dynamic/Mixed content/

Steaming media 3,302 1,947
I Web Trucking+ Ads

Content delivery network/ 3.453 12,496

Victual community/Social

| | | |
| 1 [l ! 1 | 1 1 1 1 |

People 0 2K 4K 6K 8K 10K 12K 14K 16K 18K 20K 22K 24K

*Data from True Move H in 2018 10



Number of Internet Users from Each Age Range
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Q Number of "o @ Sy o o
Q Social Media Users

Ministry of Digital Economy and Society

Kanchanaburi SuphanBuri Kanchanaburi SuphanBuri
@ 71720 @ 23202 D 219639 @ 20519 (D 136015 @ 178976 D 177883 @ 222005
@ 150057 () 281288 @ 201000 () 317928 @ 160790 @ 20708 @ 206701 () 245204

(]
Q2
Qa_Q3
2
Ratchaburi Ratchaburi

nom. © e i Qe (D
@ 320,779 @ 428,120 Unit : People @ 267,745 @ 330,367 Unit : People

@ 171,720 @ 223,262 @ 208,760 @ 255,246 @ 113,884 @ 142,954 @ 149,644 @ 180,706
@ 190,057 @ 281,248 @ 229,812 298,448 @ 131,768 @ 158,344 @ 171,566 191,344

279,591 @ 344,508 m 198,782 @ 242,448 ¢ )
. 255,771 .
@ 307,340 @ 402,792 Unit : People @ 227:963 @ Unit : People

12

*Data from True Move H in 2018 Q = Quarter



Internet Usage Indicators per Categories

612 711

62/599,

Q1 138%i6 Q2 138555
48,481 55,769\ ’
479 7,961 19,999
e
. o
=
Ratchaburi .
812 965
112:236 133865
239%601 2391804
83,609 95,811 )
479 819
12,820 15,850

(13

USE : e-Consumers - Online Shopping
JOBS : Independent Workers (Freelance)

SOCIETY : e-Banking
SOCIETY : e-Government

INNOVATION : Use of Digital Tools by Research
SOCIETY : Job Search and Healthcare

737
75¥428
. Q3 b2z 8 Q4 195%ss
76/694) 80,412

&

19,928 37,457

Unit : People

USE : e-Consumers - Online Shopping
JOBS : Independent Workers (Freelance)

SOCIETY : e-Banking
SOCIETY : e-Government

INNOVATION : Use of Digital Tools by Research
SOCIETY : Job Search and Healthcare

1,158 1,042
139/484 149/563 \
243710 - - 31111572
130,262 131,268 ’
981 881
31,319 59,565
Unit : People
Q = Quarter *Data from True Move H in 2018
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Ministry of Digital Economy and Society

_ @® USE:e-Consumers- Online Shopping
JOBS : Independent Workers (Freelance)
@ SOCIETY : e-Banking
SuphaoBei ) SOCIETY : e-Government
@ INNOVATION : Use of Digital Tools by Research
SOCIETY : Job Search and Healthcare
685 787
83451 981478 101,863 \ 1097358 \
179/938 1791938 80/911 311537
64,233 73,434 98/130 99,481 ’
333 o754 590 12,273 24,380 46,075

The Outcomes Unit : People

ﬂGovernment websites usage is still low \

@ Citizens in the areas do not much utilize the internet for research and study

® E-commerce usage is high

® From the outcomes, Government can utilize data for digital economic policy
making in the future; for example, e-Commerce promotion

o Citizens started to realize and are more accessible to e-Banking hence it
could imply that e-Payment promoting effectively working well

@ Citizens at each age range are using internet while the users in the range of
30-39 years old are the most usage group

® The most popular social media for citizens are Facebook and Line is the
second-ranked popular

® Government can make policies or interested contents based on each age
range via social media according to the presentation above in order to be

\more accessible and touched to people in the digital era /

Q = Quarter  *Data from True Move H in 2018 14







