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1990 (Electronic Data Interchange - e
EDD) [asuaowdsuuwskarsll
nolan

e s:uumslouBus:k31US:INAKIU
nsaune $1s:u SWIFT (SWIFT
international payment network)
[&sumseausUBEOINSKaE

e s:UU e-Services 1BulASUADIW
gouundulunguuszsisu uas
wUs:naunms SMEs

® sousouua:dnsRayaoIniuAusnulasoms




NASSUN

1990-
2000

nalonsu

s:uu e-Services na1gidude
a1dnnsatnaraniungunusing
foldumsWeuundutnasidalu
gausn (First Wave of Internet)
s:uu HTTP gndwnlBluBonnrisd
uIndu (Commercialized) lagfu
s:tgzusnino:tdudoyadoans
moldeoikomsUs:saunusimiu
aWsau (Amazon) BuAadaldu
ASUsNAUR 5 nsnmAu A.A. 1995
usBnasnaau (Dot Com) Mokane
[&BuRaTuSUoULIN Aotuu B2C
B2B fiotduoaisuduyevssio
d1&nnsaling (e-Business)

Facebook @uradoidunsousn
Wosun 4 numWus a.a. 2004
uazldWcuunnaigduusengols
Usslvsioningadnadumasida
98101050

1OugAIKoMSKaoUSIUFOLAS
wauwanus:k3wlanniomenin
ua=tabioudsy lasinalulag
ansauINg MSaeans La:

dldnnsatind

masg

e missn@ndosnalumsislasoing

yoaolyalsingidiacdsukosid
(National Science Foundation
Network) inomswittséiduwals
lonsuasnBUs:lesaBoNTuBE
01ndUINBSIfcIINSKaBUINETU

0050 AuiTag ys [daouulu ws.u.
aouauMsloutuavdoauoisias
Fomscaia foldunnrunasd
uasgulumsdodaBonrusd
wsn lovu [daouulu Ws.u.
ANWSURaBoULa:MSUaNeToya
Insacmsa IkeuRsUs:uulasiasac
Tmidusssu ualusola




yashua:uusliivdasimsoswyidvla
yavgsnodlannsaiind (e-Business)

Jaguu LLquumiLUaauLLUmmﬂmimﬁimLmummu"l,ﬂaﬂﬁmﬁsmﬂuiﬂl,l,w
\AiswsRaRavia (Digital Economy) fifesendanisiindiadeans nisdenisuns nnss
msnana Tdinmsdanisunssuiunasanardimaluladidundunmanniu Tnsamy
dusznounis SMEs nelunirgnramnssudndudeddBeuindnnisviigsia veuwn
wavdasinsineg Welmdadiulenalmin lunmsymsaann wdeuiilonaldindosile
n15vhgsiedidnnsedind (e-Business) fiflnrmnindedie dwmaliAnausiundugsia
Tuszeren Aaviudenswdsuulasiifeiuegnemailuiligty mufmisdenenls

ﬂiaUﬂquﬁg\‘l Supply Chain lalusunan

TRADITIONAL DIGITAL
MARKETING MARKETING
misselumsdudums aaBoelumsaonurisiu
N19§5NOADUTINGD 1a=MsuUs=saunus
goucoulumsns:o1eaum Uaowsoadolumsdutiunu
la=iniognm N10§SAD
JAowgosn INUADIWEQ0NEAUNY
lumsinidogaum a=n0WowWalouaoanm
hdvgnemldlundu Inugaomolumsyensaala
a=51usundina ta=msrikuanauidisuig
daita - Uarihms mmsnia-maéuﬁﬂé

nnn nAan




Joyanmsinvesgsneddnvsednd (e-Business) Tull 2014 vesUszwaddyuo
lan wazgaunUszyauAsugnaedou (AEQ)® wudi yarnaingsiadiannsedind
(e-Business) lunauuszimraasndnedouilyaruasdndiutiosnnidefiouiiuyadinain
g3n98anyselind (e-Business) volan tnefiyarUuszana 9 MuduwBeyaoaansansy
yi3e Anifudndiufonay 1 vosyadnangsiadidnnsedind (e-Business) falaniviiu

yashdaragsnodldnnsalng yashca1agsnodlédnnsating
(e-Business) U 2014 (e-Business) U 2014

(KUo®s MuIKSsRyaoaaSaKsg) (KUo®y AuKSsryaDaaSarsg)
,,,,,,,,,,,,,,,,,,, L O OO
,,,,,,,,,,,,,,,,,,,,, W B RO
____________________ EET /OSSO

duldy 13,600
- udge 2200
"""""""""""""" selvs  1%0
”””””””””” veds 150
””””””””” faodus 1200
"""""""""" e 1100
""""""""" geouw 1100
"""""""""" aswger 30

“Mohd Shuib, 2016
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= ' a

fawdiluginirendeuasiiyadnaingsiadiannsedind (e-Business) Tusediv

Y 9
o w

Aoudwliaisuiuusenand fguedian egnslstanunud Tulagugineendeu
wagdu nduduginiefifidnsnisiulavesyad e-Commerce Tudnsmsifivlngsgn
Tulan Inefidnsnsidulngselesas 25 st Tuiesendng A 2013 fe A.A. 2016 k'

aasinsidulcauoomtusgaldnnsaing (e-Commerce)
s:K010 a.a. 2013-2016

30% --0000000000---00----—----00---0000000000000000000 - - -
25%
20%
15%
10%

5%

0%

3u ASEAN 6 awsgowsm EUS rgdu

dusimsiduloweontisdaidnnsatng (e-Commerce)
s:310 a.a. 2013-2016

L

"Mohd Shuib, 2016




yashwisdalannsaling
(e-Commerce) luus:insilng

nsBomeAuduazuinisinudesnadidnnsefind (e-Commerce) doudunis
YeIMsayanAsYgiaRaviaTioziazieuiirns uaswliuveinainndiyd
Sidnnsedindvesdssina suazdrelinmsimuaulouis msimuasugianavaduly
pg Mz aNLaziiusEANTAN

10 2558 firinuan Usenalnediyadn e-Commerce iusiuauiivau 2,245,147.02
&uum vieRnidufesay 43.47 vesyareAuduaruimsiiun®® Juduladisduan
U 2557 gedisSovay 10.41

vnidlefiansangari e-Commerce Y 2558 wuih rvlng)duyann e-Commerce wuu
B2B 913U 1,334,809.46 duum Aaduseeaz 59.45 veyan e-Commerce U 2558
599A911AD Yar1 e-Commerce WU B2C §117U 509,998.39 duum (Seway 22.72) uag
yar1 e-Commerce WUU B2G 917U 400,339.17 duum (Segag 17.83)'°

Tuvauzisnsnisiiulnvesyad e-Commerce U 2558 \leifisufiul 2557 wui
113 e-Commerce Usznn B28 1038 2558 Snmmaiulnufisdusonas 8.15 duyarn
e-Commerce Usziny B2C wasd 2558 fsnmnadulafinduioas 23.87 wavyarh
e-Commerce Uzanv B2G vast) 2558 Sdmsmaivlaifintulenay 330 audiy

dyam
509,998.39 .
Juuin U 2558
Us=indlne
B2C Oyash e-Commerce
22.72% Wuduounvdu
: 2245147.02
e-Commerce Jiuun
U 25581 7828 G3./
B2B . (3
59.45% '\p.r\ }
T AR
dyam dyash

1,334,809.46 400,339.17
auuin auuin . ‘

> JoyaoINNSUACUUI§SAONISM
' wamsé1sooyammitisdaidnnsatnaluls:indlned 2559 las awse.

\ R/
S«




wndinssuiusina B

-\

(Consumer Behavior) e

nanseETIIngAnssudIdBumesidalned 2559 wudr nslidumesilaluninsiy
nugUnsnlinfiouniuarpeuiinesiafeegi 45 iludeduav vivewads 6.4 Falua
sotu lnsauivinudinadugunsaindnfiglirndumesileienlinuuniian Inefiduu
fldnuiiefosay 85.5 wazddwiudiluanisldanuegi 6.2 alussietu JsgendnUarumn
ataiiulddn Ingluy 2558 fdmaugldauiesas 82.1 uasdidwudalusnisldnuegn
5.7 Falassia Tuiinliu
sa a v o o 9 ya s & a o ¢ a vy
vauinanssusantisududuusniflédumesilationvincinuaunsalindoun laud

nIuAABEU Social Network fiefouay 86.8 seaswnilunisgiflenu Youtube Antdu
Sovay 66.6 dudodinuesulativenion 3 Suffuusn ldun Youtube AifiglFamumnndia
Yovaz 97.3 s99a8NA8 Facebook Uwag Line MiiEldnuisioras 94.8 uazforay 94.6
psd iy il nuifldeu Youtube wnnftanldiud ndu Gen Y uag Gen 7 Anidusonas
98.8 wagdeway 98.6 auawiU"

““InAruo:itngssno Digital
Economy aonnrudoddia fo
nduanmuovnu [UlEusineo
nauaulnerhdu nauanmaru
omnanedueBeu Kdanolan
srinalulaglusud ozawisn
winnuidnauansmlanolan...
ao0A0Qd 110 lEaumuon
is10onlJuands:=inalagolo
lagordedunosida”

Y UN0UNUUIISSNSSUNMV3IaNNsalng (90ANSUKIBU) (awso.) K3 ETDA




nsinyavssinodlannsailind
(e-Business) lugaddna

Uszwdlne Insidulavesdlddumesidnogiemiags lud 2015 fgldnudumeside
38 druau uazlud 2020 mansalinesdiudu 59 duau Jadulnegiisevas 9 st
Tneuu i Judesiitdmivssialulsamea Tnsaeiily 10 Y saneeuladly
Uszmalngazidulaluiia 37,000 dAumsegnoaansansys (M3e517 1.3 dwduum) ER
ginedaoulifauarvionfienveilyaduiuudaniduiesas 88 vesyarnainlaesiu
FavmavosUseme

Uszwdlne fedunaalvsiifidnenwnisiduladiusieligann Taglud 2011
suaslanlsusugruslilnedussmanisglduiunassefugs wazdadulsemed
fsnnmadensiodumediinoglussiugeomuiu Tneiifesas 57 vesUszrinaiida
Sumedidauariiildlnsdmriindouiinnnnin 85 Suavvine iFeAniluiesas 125 vos
SwuaumngTnsiniindeuiineussrnssin) favueietns 36 uay LTE msdeusto
Sumedidnmanifsnanaivlnessni guiudusuasdunduussmauauioe
nzIusenidedd femnuEinsailvaneyil 19.82 Mops

g ,# d1usudlEoudunasiia

U 2020 madn
Alsouozagn

59 wuau

ABIALTU

100 awsau o
1Junlsonudodaningo A 9 /°

Bunesidala - 5 ot

19BYC5U99NITHI Uszinalnso:0REou
o:0AWIBoU 5 9

auau
auau ) madosaula 9% del
madroudula 14% dot " - on 38 &uaulud 2015

®s1901u e-conomy SEA: Unlocking the $200 billion opportunity in Southeast Asia goiJunams#nu
Yoy Google ua: Temasek
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yashaaramisddlannsailing (e-Business)

o 2015 2025 mstdulalossou  msidulcicet
yasmsaala $0.9 (Wuau)  $11.1 (Wudu) 12.4 1M 29%
daramuan $112.4 (Wuau)  $202.4 (Wudu) 1.8 1 6%
dadouciociain 0.8% 5.5% 6.8 Im 21%
fmdanlassou
SuourlE 9 & 29 Fu 321 12%
JIuouUgSNSSY 5 13 2.6 1m 10%
cioUdonu
yashdo $20 $30 0.5 Im 4%
§SNSSU

aarandivddiinnsading (e-Commerce) axiidnsnisiiuladnduiosas 29 ade
sol lngannisalinasiulnangaisnd 900 suwsegneaansansy Wel 2015 Ly

=S

Yty 11,000 drumsegylud 2025 Fawandifuinussmalnelonaisannungluvaes
FemsieurALTImEReg TedunsTud waynsinsesErineUseme nnsaiLn
sruumsthardu mafaundneninueanain mitlestussanauuazausiuasasasie
silouesidausndudoddiunsamuegiasiin®

MINETEI0TUEANTIEY wianilld geReAtvialulne asudedn
vasaudnsanuigsivanisnenaznaradufiiluglinire ez Sueanidedduas
giinnAdue egdruauan

¥s51991u e-conomy SEA: Unlocking the $200 billion opportunity in Southeast Asia o1Junams#nu
yov Google ua: Temasek




uni 4

Bulsdausussioaldnnsatng (e-Business)

s199umsdadududsnrumsinisidulsd
(Web Traffice Measurement)

alanen (Alexa) vuusendnsusuniswrldauduladiilan Tasusziiuain

Na':?awumﬂ‘%mmﬂmﬁé’ﬁh’fmuiuﬁﬂl%ﬁmﬂ;ﬂ%muf\i’m’awmaﬁmﬂuﬁﬁﬂé”’aLLaULﬂ‘%"mﬁa
oLéne (Alexa Toolbar users) 3ufUdwILMATULY (Page views) waznsindediday
(Reach) Tamsdndududanan axfimsdammnavyvesdnvazivled dddumnanyues
Fulsiuszian B2BY Tnganunsadadusiu 10 susuusn sl

Bo15ulsd

Js=inns:uu

1 Alibaba

IndiaMart
DHgate

Made-in-china

a A W N

Manta

Tradeindia
Globalsources

Kompass

© O N O

en.China.cn

10 iOffer

\ X/
@.s—
“Alexa, 2016

donnu Ju guu
1adn 12 mw

donnu
donnu
sonny du

donnu

Jonny

Jonny

Jonny
donny du

donny du

arsgalsm

duldy
Ju
AISIGES

ou

arsgalsn

B2B

B2B
B2B
B2B

ayaxinikdad
(Yellow Page)

B2B
B2B
B2B
B2B
B2B




1Sulsdssiodiannsailing (e-Business)
Auhaulogosdhous:ins

1. Uszinsidu www.Alibaba.com

Alibaba riesstulull 1999 fnqusrasdnisnosafioatuayuntsduiusuowman
B2B wifUsznoumsdu uagliaanzileulunaiandnnindgaanddul 2007 vilvidyaen
Winds 1.5 Wudunoaansanss Alibaba fiyadmnsniseanaiu B2B ssiadidnnseding
(e-Business) Tlvgflanlulszimaiu Audiuuvdunain e-Commerce JulUis 37.78
Wesidu 1lel 2015 ruan

Alibaba \Jusruugsiedidnnseindfinsuases dmsliusnimanediu famainnang
annsedlind (e-Marketplace) syuuladafnddidnnsetind (e-Logistic) sxUut15ERu
nnsadind (e-Payment) Tuilaguu Alibaba fisyuugsiadndeuwuu B2B ﬁgqé’wmalﬂgi

4 a

a &
pls
a &
ol
g

a &

Aldnuniudueaduandnves Alibaba.com fnzdudndnuaziindminedeisey
Tudsenadu (Alibaba, 2016)

sRaFUanIuY B2C way C2C aname Tngliusmsung@etuauselan lngdiun

Js:UUESN0BIENNSOUNAIUUASUIIDS MO
e-Marketplace e-Logistic e-Payment ua:
3uq BnkaMu

DNRCUUNTUA8AUIBEO s Y luMSBouTY
wwu B2B losiam:

ssuuinsathenilasoasionsaungugsiold
kankatesuiuu No B2B B2C ua: C2C

Tuleisunan 4 weol 2015 Tsieldoindiusms
andniio 6.39 WuSuKeoU INLZU Sosa: 7.9
CNUMISIIASIEH

TRusmsuAgBatuausionalan Walomali
AUs:noums SMEs Tuds:ina awnsnoone
aum/usmsvaoauld

www.Alibaba.com




2. axsSsawsm www.iOffer.com

iOffer nodslul a.a. 2002 lulssimaansgeiing Fudussuugsiadidnnseind
Useinn B2B sedAyvedansgewsni fauailussuundt 100+ a1usen1s 1n15de
mnavyduadiuiy 26 naulvg) dnwazgsiaves iOffer fisvuusosiunisteduduay
n1sresesTIAAuAT (Offer) Tnefdeannsnfmunsaiideanisde wazfueannsn
fsaninnenedudlusmmdandvield (negotiated commerce model) uananil
ué ioffer Lisimsiuarlddrsluseninmsiiauedudusaziialdaefseilodudi
gnugluuan (Nerayoff, 2012)

Js:uuseosuUMSsBoBLa:toSo0SIMAUM
[a (Offer) las@BoawnsnmkuasIAf
GoomsBo 1a-NEAEIISONOISEUNF10:
veaumlusimaonaioxsal (negotiated
commerce model)

1Wus:uu B2B eauladnigumlus:uund
100+ &usioms Tmsdalurkuoakyaum
26 naulked

iOffer TugnisifuslBonslus:kaonisi
lguagum udosiiEsnefdailogumnn
nelludo

ONLINE

SHOP Tub 2013 G&adouyasweoaaia B2B u
Jszng fiv 5.2 Wuduikseryaoaasansgd
IAUTuZoBa: 9 NUMSIIASIL

gIudoawUs:nouNISUUSIUUDIUUNIN
FuMmiawindu Bodnowauysnivoodoya
vnnBulsdmounuls:nadu

www.iOffer.com




& 3. Us:insisutas www.IndiaMart.com

IndiaMART flasstalu®l 1996 Huszuussiadidnnsefinduszian B28 Telvgiian
vosszinadude Tutagluiidiuniwainisiosay 60 vewarmnainlulssme lned
aundniduguneuuszuuis 15 duau wazanansafsgadiirauanilanls 1.6 dunu
sty Inedgluuuvesszuugsiadidnnseiindidunisddeseninadusznaunis (B28)
Tudszmeduiouaziilan (Bureau, 2012)

Us:uulRUSMsaBnNoIUUR UG ULAzWSITEUR
WU1EaIISNasIokinsIuYyavdoleY uazanuisn
daderoonnolan thludmsueluiauesimdelu
(Enquiry)

lut 2014 Us:naduideiyadwoodaia B2B
e-Commerce fiv 300 WuduikSaryaoaals
aksg9 tamamsnisnoziaugoiio 700 Wudiu
IKSunyaoaarsansgd Wl 2020

U 2015 dfBorus:uussulatluds:nasiuou
39 dwuau losmamsnislul 2020 o:idBo
- oaulalgofiv 220 Huau

SHOP

www.IndiaMart.com




& 4. UsansiigJu www.jgoodtech.smrj.go.jp

J-GoodTech figtuuugstaihaulatesnniduguuuugsiadidnmsoting (e-Business)
fjadiunisairaniedisuarnsiugnissisvesiuszneunisiamiaruianatanas
YAgen (SMEs) itmaluladiugs wasdudussuuildsumaativayuaniguiadiu

ﬁwﬁm’maﬂfuaﬂguiawﬁﬁmmmawLLassuumsJauﬂismmﬁﬂu (SME Support Japan
-SMRJ) L?;Jum'gmmdqLa%u'?amﬁ%mmnmqLLazﬁummsJammUismwiij{ju Fadlngdl
duiludnuazmanmamzmaidefiveluladiluendnual ieliannsafndegsiaiu

a

Anansglugnelulssmagiuvseluseduuiunuald U-GoodTech, 2016)

U

Tu 2558 Tids:noums SMEs rgJuiduainan
n31 2,000 19 MousanargUu omsadnsidu
ausndu DJucoUMSCISIDEaULAzAONSOIAI
1JudacucnunasgIu

dnsulssinalng nsudoiasuacaknssy Jaow

‘ ' ‘ ‘ SouoriuadfMsINeIaKAvULIONAIA-ULNAERU

la=uscinssunimALkaUs:inargUu (SMRJ) lums

ONUE faidon SMEs Adsinanw 200 s189UsrgsAo
SHOP ooulaliuu J-GoodTech

www.jgoodtech.smrj.go.jp




15ulsdssnodidnnsaling (e-Business)

Auhaulovasus:insilne

\h 1. ThaiTrade / www.ThaiTrade.com

ThaiTrade Juivlwddevigesuladidndlnensuduasunismiseninalseing
nsEnsamIdd Tdsduadunmsndnduli SMEs ne deudundslunisudadumnniu
InesFuiaunIuled Thaitrade.com wsaut 2554 iierfiugesmslifiuisznaunising

Tunsdnaueduimbitiuggerlaniiussuvesulatl

wenNtl  MNngAnTIUNTTRAUMBaulavasuslnAtuwIlUAsuINN A TR
Tutsnasnnuiludeludsnmiiosal (Small Order) Faldvimuniiulesd Thaitrade.com
Small Order OK %38 Thaitrade.com SOOK Zusiiisids lutl 2559 4

wWumseluanuru: B2B Al
yasmsgouviadortofidoso
Aouinogo doudisulRusms
Wfiododuu Uyasmamsau
(Buying Request) noaund
56,000 awuuin

JoouudsusuaBnNoKuQ
113,492 sw 1Jumuiesiuou
18,258 51uf ua:igooin
nolannd 95,234 sy

gRlBusMsBulsGoniolan
3479109 s uazithsuaum
17,413,680 Page Views 01n
237 Us:inaolan

gduouaumuusulsdni
239,021 s19ms FumAlasu
Aowaulogoga 5 suduusn
[&un o1suazn3oody 13am
Iasn3o0IcoME FuMgumnLa:
AW FUMINUAS LazFum
ABU cnudrdu

daowdasanslumsldou
Aoudnogy AoES:UUCISI0daaU
andnuelosmassg

www.ThaiTrade.com




‘b 2. BBNova / www.BBNova.com

BBNova gniiaunduniieatvayuliiuszneunisingldiludemsesulatuuy
B2B lunsusvmnduiusuaziueiug@eeUseme lagazidunisdndenudnsigiann
WaIALANINSEIN GMP way HACCP lanse viibvianunsodauaiunisiiinisauuy

Fair Trade Higvdndayvnfiguangnionussuannemaunans wazduasulmannisimn

Miluwdnaunmudadusiuaznun niinvesninies

Js:uumscaisooaaudaaunoRBe
nazWuesudutdunnand
Foaun3o Noluascods:ng

1Ju intelligent marketplace
AAsU209s doudlulauasiai-
mMs&oBo-msuudy ta:mssis=ou
lagBnsidauluonus:uu
Payment Gateway s:aulan
Julonuaowlasanes:auas

8inata Machine Learning
#00:808{RAU18EWISONS01Y
Fumoandlanoaulaulalunn
platform (g1 Search Engine
ua: Social Media

Global Market 1iunisdoaon
na:undnduran Jodkankare
My nemwndonnu ne uasdu
wsaudulourglumsritcala
adnanuanchonulutcaniwn
a0y

LUAUMALIONUKAINAC
logaiso awisnasooaounn
yooaumld Aansovaumnm
ATUNIWLATAIUSEUUIASEIU
anafidufgausy

drusmsdsucnuuuiagsioua:
goav1g Jodnaoiudargugo
[i1Jums:

www.BBNova.com




‘b 3. FTIeBusiness / www.FTIeBusiness.com

FTleBusiness Wuszuugsnadiannsefling (e-Business) wuu B2B vasan1gnamngsy

witszimalng TuszezEuiuivledgnituuniu Wesduadugsznaunsningnannssy
duaudnlafiesosdielunistewesswineu suddesndunsveduiligranana

lullagiu FTleBusiness gnmufleidunislianuinegreiaiiios ivelvinauaues

msldnulugsianagaamnssuiveneluaniiy lneamzgsia SMEs Mdusing
vosgeannssululszina Snviadulsddsatuayunisinunisaainnava Tiduugiieiu

WUSUALAENINAINAINGWEIglaense auluienisaduayunisnainludossulal

anme

ASOUAQUMIAQAEKNSS
luds:=infrog19AsU2905

Mo 45 nNauguaknssy uas
74 Sox3anous:ing

awsnidoulaonumagsiodu
AduINn31 10,000 s1eludszing
Adurio Buyer ua: Supplier
[auuu Real Time

Js:uUUSKISOONISNISYTE
(Sale Force Management)
E1U1SNIAMSIIUYIBUUSIUU

ooulal Awsadnnauauisnasio
lulauesimrugunstiiotio
doudio 1azauISNASI0doUMS
rmowlauuu Real Time

Bulsdnnesnuuu platform
Ikaoandoonugsnouuu B2B
Boduindoudon e-Catalog
doliu Alsorudidudesdarin
e-Catalog Adaowauysal
La=saou

Bulsd@nneanuuu platform
Izaursndwiaadayalanni
nnoal WiugunsnduAuildanso
fJofio Asoosunns:uulnuans
(Device)

JS:UUUSKISIaMISAavauM
(e-Inventory Support) 8o
Usnoudoy Msdanmsaum
AYAGY MSIaMsaumsulinnas
tazdaadonbarinisngoonlu

www.FTieBusiness.com




avfiUsznauidfiyuovinsSovijoninasdioonu
mismissiiodlannsaiind (e-Business)

31nN15RTAIeIRUIENaUveLATelleiiddasiunisingsiadidnnsedind
(e-Business) vivaaiulgatiaulaanssszmakaznelulszmees flosdusenauves
wisedlefiduladendnuazfinnsanyanuresusazszuu® dsil

1) 52UV e-Catalog WU 5¥UU FTleBusiness d3aAuninszuuauy eenauise
seefun1sWenleasiateyaduang 3 seuunan loun ssuuaInsgIusiaduaLag

o

USMsanUsvy1v1d (UNSPSC) sviaiiiingnanmaning (HS Code) waysiauviavizousian

o &
'R

(Barcode)

“ syyusounadinsidayaoiniuAudnulasoms
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e-Catalog (JunguadiAgvasnudnialunisivievussuvesulad nsasng
e-Catalog ﬁﬁﬂ’mmmué”mauyifﬁ%‘daaiuﬂwsﬁummaq Search Engine @wiiliaudn
flonmatuluuanduntimanisiumie FTleBusiness 189 wazipdasile Search Engine
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kangas “msls Facebook Marketing
lumsdoiasu e-Business lumnaaaisnssy’

nwsouyavdataaaulal taznowdanylunisisae
Social Media

= v v aa v O . =2 g |

mﬂiwsmuwaﬂ'ﬁﬂﬂwwayjamumwawﬂaﬂSUEN We Are Social @UunuIg9U
HieunITayasuRIianiddyvetan™ ladaviisenudeyaadifwasnadisiangingsy
fuslaadieniunmslidumesilauas Social Media vosaneUszmevialan wui 1wl 2016
fiusganslandviovun 7.395 fudueu Inedldnudunedidadnnu 3.42 fuduau

Gl a [ vV = 24 < 1 o 6 o v )4

wseAnJuiorar 46 vasusvrnslan Idldnuasetnedinuesulaudnuiu 2.31 fuduau
sedndudovar 31 vaslsynslan

fifldnulnsdniflefowfouiidnuau 3.79 Wudwau vseAnduiosay 51 vesussvng
lan Tneifildanuesevedinusaulatiulnsdnisiefondiounidnuiu 1.97 fuduau
senndudovar 27 vaslsyunslan
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Billion mobile Billion internet
. social media users
. users

Billion unique Billion social

mobile users media users

Source : we are social

“We Are Social iwswsibe January 28, 2016
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Usunauildeu Facebook 1wl 2016
(Global Facebook Users 2016)

Tayanan1sdInnaziuIeuliisusnsnsiaule
103U INT Facebook ‘1/1ﬂ,uﬂiumﬂlwmamamﬂﬁwmﬂ
andnUssyauAsygRaedou (AEC) saiarialan awudn wqmmsumﬂm Facebook
Iesumnudesagetneseiiies uazunuazdudiunisuiainsysyrfuvesaundngldoy

$ruruiavdldnu Facebook Wlan fimun 1,500 &uau Tne 3 Suduusn
vadlan loun Ussinmaansgowsindaduviddluuszmafindumaluladansaumne

Uszimadufe wazlsemausi@aninsiulasusaiameluladaisaumasinsi iy
dutssndlveiudneglududui 8 vedlan Junanduiu 9 vedandleieuiuliug”

GLOBAL FACEBOOK POPULATION

1,590,000,000

MILLION USERS

USA INDIA BRAZIL
193 137 104

MILLION MILLION MILLION

*THAILAND IS THE 8TH RANK (38 MILLION)

ZTHOTH ZOCIAL waunsio May 16, 2016




FIBNUHAEITIVEY 10 UsenalunguaunBnUsssnuiasugianden (AEC) wuh
ulnfidedisuunslindayd Facebook snnfigaidudusu 1 egi 79 dulyd musn
Fedudy 2 egeTlAUTUE Aiis1uan 49 Sutyd uazdududl 3 S1uau 38 Sudyd fe
Uszwdlne mndeyadinanuandiiiufissuifuiiaulaie msivlnegissiniives
i Adanfiesiititunfulssmaifgld Facebook mnfiamludusiud 6 lundu
10 Ussielulszmenendeu wwamhussmagudnansmidudvedlanagnedenlsundu
fiZousos”

AEC FACEBOOK POPULATION

@ 7.8 MILLION USERS. Q 1 MILLION USERS.

MYANMAR LAOS

@ 36 MILLION USERS.
| VIETNAM

@ 3.4 MILLION USERS.
COMBODIA

@ 49 MILLION USERS.
@ 38 MILLION USERS. ——® PHILIPPINES

THAILAND

BRUNEI

@ 270,000 USERS.
& 5 wiiion users —ig
MALAYSIA

@ 3.6 MILLION USERS. ———ssssss-9

SINGAPORE

C 79 MILLION USERS. o
INDONESIA

TOP GROWTH (COMPARED WITH 2015)

MYANMAR  TITRTTROTRTRTRTTRDTRTRRARTRNDRRIRDRORODONDND

+0.5% ititiritiritieirieitieiteeieieie
LAOS tritieteieirieeeeirireteaeeeteRRRIRRID
COMBODIA rittiretieieteireteeteaeetIRRIIRIRRIEE

ZTHOTH ZOCIAL weunside May 16, 2016
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Uszimalne JfiUadaydly Facebook F1uiunsvua 38 aulnyd wulnuanl 2015

fe¥eway 8.57 lnsuvadumnmyiadiuau 19.5 a1l wasinandesiuau 18.5 a1udnyd

'
=

FafodudnuuszvnaiiuniwesUssmalneiaeiinld Insdasengisinisdeldam
Facebook wnfignvesitamandauaziname Wwavenyeydl 25-3¢ U dnidutisengues
Fovouuariimdming lallddsergvendnTofuodrsiinudniuadniu
Fanafinulnelnad facebook 11nign Ae ¥2aa1 10.00 - 12.00 U. F09aAB
13.00 -16.00 u. dauzrsnaiinu Like uwviuazaossiusdly facebook 1nfign Ao Yums
396381 9.00-16.001. wAZFIIAT 16.00 U. uaz 20.00 U. VoI Mnddsiungiaus

THAILAND FACEBOOK POPULATION

38,000,000

(GROWTH +8.57)

o
®
[ ) @
MALE FEMALE
MILLION USERS. MILLION USERS.
[ ]
BY AGE 3 BY AGE
13-17 | 2.1 MILLION USERS °0 13-17 | 2.3 MILLION USERS

18 - 24 | 5.7 MILLION USERS
25-34 | 5.8 MILLION USERS

18 - 24 | 6 MILLION USERS
25-34 | 5.9 MILLION USERS

35-44 | 2.8 MILLION USERS . 35-44 | 2.9 MILLION USERS
45 - 54 | 1.3 MILLION USERS . : 45 -54 1.4 MILLION USERS
55 - 65+ | 990,000 USERS 55 - 65+ | 880,000 USERS

“THOTH ZOCIAL wguwside May 16, 2016




NIsUSKIsSNIscalauu Facebook
(Facebook for Business)

nsidenldiaTesiloninisnainuy Facebook anansavielvgsiaussaulvanemis

AINAALALINTY NIUAUNTUTEAURUSAUA AL USANS MSERNTIglunIsnga

Toyavesgna1 nMsuauenuandivesduiuazuInsiefnanaulavesuilan

wANINUUA 1ATReIBN1IMAIAUY Facebook Saanunsnianzaanguidnmngniusednts
Y04530alREg19lUsEAEA M anTaTIuTItayansEiRve AN TINRUSINATISIA
A 99 g ° ! PN 't A A & v
eltiduuimddunsilugnisiineenwie laenagnsuazintesiiomarlanunsaldla

& s % o
V]Q‘Uuallrﬁw}wu NULAR LAS DU

UsslostivoonisidonBingooiionionisdalauu Facebook

a¥ei1ud unmsdalfgsivanunsaeglufufifisauduslnauy Facebook
a519n155u3 nazdumsiuivesfuilaaigsialulasuazuszneugsneesls
nazfumatuny Hunsfsgaguslaalidunidengiuduaruinsuuseulatinniy
asgnduthuing annsafumnuaszanguimnenelwllvinssiuanudeanisla
nszfusanne naxdlliAneudesnisteuuiudesulaisenisthiausduduay
U3

a¥egnénfigniuiunusud nseduliiAnnissuiuusus (Brand Awareness) uagns
Anfsiausun (Brand Loyalty)

“iyrassonmuntvsnelavanludagauniuni sl
dudaaaziaa i daausaa vniuaidssaunsali
iAetossudnuarnslanusenIniglis1saedusives
15le SumesinelavaIuuuyinITaueIYed Facebook
thuiUssamEnmnIumannosulasandug lusain aals
Putudeuiiusoasessnumeluladimuisasudulsom
Ieleturu”

. Ezra Firestone
wsourady Boom! by Cindy Joseph




msaso IWsgnino (Facebook Page)
IWomsMsum ta:mscosichosy
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Bulaenislufl : https://www.facebook.com/pages/create @m%wwﬁmwﬁ“

Facebook &m14 Facebook azfivnalvajliidenadislang 6 vanmeiu all

o

1. Local Business or Place of interest — $1uA1 §3713 ¥38 @nuitd1Any9

2. Company, Organization or Institution — U38%, 83ANT %39 @AIUUA)
3. Brand or Product — WUTUAGUAT %138 THAU0IEUAT

4. Artist, Band or Public Figure - fiatlu 131 39AUAT Lazmyana

5. Entertainment — UsgtnnandUuing
6. Cause of Topic - Fosiiunaula wu wsn1sallve) ogne aulnesnua,
fosusanin tJudu

Ay Gonyinreunafinsemuguiuuvesdud vise §3na v

JUAAUN 2

Inendenmanila gsiavseanunviesdu IngludiuddndudeddneasiBenlinsulunnyes

lgiFuNYaeusn Ao Useinnvesgsna

AIYBLNINTBTIND

S o g v o & 1% - v v
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Social Media Data
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